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French ITM Entreprises (Inter-
march®, Ecomarch®, Bricomarch®,
Veti, Roady...) sold its 22 logistic
centers, totalizing 416,000 sq.m, for
0 121 million to German real estate
specialist IVG, which runs a portfolio
valued at G 18.5 billion and operates
G 3 billion of transaction worth a year.

ITM Entreprises has sold its
retail and wholesale operations in
2005 to German Edeka. Since, Edeka
joined Alidis alliance, which gathers
Spanish retailer Eroski in addition to
ITM .
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According to recent news, both
Aldi brothers, present in Scotland
since 1994, will heighten the
supermarket war while investing A
200 million (G 296 million) to open
15 stores annually through 2014.
They even built a distribution center
in 2004 to accelerate their expansion.
Their competitor Lidl has also
announced similar projects and will
double its portfolio of 77 stores over
the next ten years at a similar cost.
In addition, two major food
actors, Sainsbury and Waitrose are
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also interested in Scotland. Waitrose,
which has already opened two new
outlets in Edinburgh, is heading for
Glasgow and has more sites in view
further north. Sainsbury has already
pegged 20 potential sites.

Aldi does not only dominate the
German market but it is growing on
the U.S.A market, which it entered
in 1976. It maintained there two
very European practices : to place
a deposit to use a shopping cart
and not to give customers bags
for free. Americans accustomed
to these practices, as apparently
they believed that they helped the
retailer to lower its prices. On this
market, Aldi has 800 stores. Their
offering is intentionally limited to
1,000 products, almost all of them
are private-label.
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Austrian bank Raiffeisen (cf.LLDI
July 2006), which just took the control
of the Russian bank, JSC Impexbank,
and of the Czech Institute eBanka,
has just announced an increase of
54% to G 421 million of its pre-tax
propt in the prst six months of 2006.
Itisfollowed by other Austrian banks.
Erste Bank, Austrials largest savings
bank, has acquired Banca Comerciale
Romana (BCR) in Romania and

country market entrance store 2006 sales market share

date number (G bil) (%)
Austria 1968 370 2.35 10.90
USA 1976 805 4.43 0.31
Great-Britain 1990 320 1.63 0.67
Ireland 1999 30 0.13 1.01
Australia 2001 108 0.42 0.63
Switzerland 2005 8 0.12 0.32
Slovenia 2005 11 0.04 1.18
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Netherlands 1975 410 1.58 4.69
Belgium 1976 395 1.79 7.01
Denmark 1977 240 0.66 2.82
France 1988 670 2.61 1.20
Luxemburg 1988 12 0.06 3.31
Spain 2002 120 0.20 0.22

Sources : Planet Retail/Lebensmittel Praxis
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(Austrian Banks...)

Ukrainian Institute PrestigeBank.
Bank Austria Creditanstalt, a
subsidiary  of  UniCredit, has
henceforth the responsibility of
operations in Central and Eastern
Europe except in Poland.

Foreign potential candidates
interested in taking over pnancial
businesses are facing 1,200 banks
of which 30 only are considered
suitable. France-based Soci®t® G@-
nerale already acquired 10% of
the Rosbank, Russials third largest
private bank. However, according to
Central Bank, foreigners controlled
11% of the Russian sector assets as
of January 1%, 2006, a pgure that is
expected to increase to 20% within
a few years compared with 70% in
Eastern Europe. Eight of the worldis
largest twenty banks are present in
Russia including UniCredit, which
controls the Moscow International
Bank and Citibank through a
subsidiary. Very recently, UnitCredit
announced it was interested in
buying Aton, a Russian independent
brokerage.

In fact, while foreigners need
the local government authorization
to acquire stakes in Russian banks,
several ofpcials are already deploring
the sector vulnerability.

On its side, Ukraine that tries
to attract foreign investments, has
registered a similar boom with 9
deals this year compared with 7 in
Russia.
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Early 2006, Belgian retailer had
decided to invest G 544 million ($
700 million) to renovate its American
stores. It is now reaping what it has
sown registering a net propt growing
by 21.4% to G 191.9 million and an
operating propt by 11.2% to 456.9
million on sales of G 9.7 billion, up
9% in prst half. Hence, it plans sales
growth at identical exchange rates
rising to 4.5%/5.5% (previously 4%
to 5%) with a total of 2,721 stores in
operation including 85 new.

U.S. sales grew by 4.4% in the
prst six months. In the second
quarter of 2006, the contribution of
the U.S operations to the sales of
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Delhaize Group amounted to $ 4.4
billion, an increase of 5.7% mainly
due the strong sales performance at
Food Lion and the improved sales
trend at Hannaford. In addition, 21
Kash niKarry were converted to the
Sweetbay Supermarket concept in
the second quarter, which mainly
sells fresh products.

Delhaize Belgium posted net sales
up 8.4% to G 2.1 billion in 1% half and
up 7.7% to 1.1 billion in the second
quarter but operating propt grew by
3.4% only to 100.3 million. In Greece,
the retailer posted sales of O 489.8
million, an increase of 11.9% and in
Emerging Markets 106,8 million, up
7.1% due to Romania and Indonesia.
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Second quarter revenue rose 8.5%
as growth accelerated again to O
21.378 billion : hypermarkets posted
aggressive same-store sales up 3.6%
to O 5.4 billion and supermarkets
up 4.3% to 2.2 billion in France,
excluding gas.

Food volume grew by 6.2%
driven mainly by fresh produce.
Totally, Groupis food market share
was up 0.8% between March 26 and
June 18. However, non-food same-
store sales were down 3.0% in the 2™
quarter.

Supermarket average basket
rose 4.7% in the quarter (up 4.3%
excluding gas). As for Ed hard
discount stores. Non-food same
store sales of the network grew by
12.2%. Ed hard discount stores are
still struggling and their same-store
sales were down 2.7% in the 2™
quarter.

Outside France, same store sales
in Europe improved compared with
the 1t half of 2005 and rose 0.7% in
a poor consumer demand and tough
competition, Latin America was up
5.% and Asia 0.4%.

Overall, in H1 2006, Group sales
excluding VAT were G 37,298 billion,
anincrease of 8.8% (+7.5% at constant
exchange rates), activity contribution
was up 4.7% to 1.355 billion and net
result before discontinued activities
(Group share) rose 0.5% to 735
million.
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La Redoute has just set up a
subsidiary in Russia to attract
the 143 million inhabitants of this
market estimated at O 600 million
whose size doubled in the past
three years. It might become its
second largest country behind
Great Britain.

Pinault-Printemps-Redoute,
mother-company of La Redoute,
plans sales of G 20 million over
the next three to pve years. 500,000
catalogs will soon be sent to this
country and orders delivered each
day from France...
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French retailer will spend G 33.9
million this year to complete the
construction of a hypermarket and
a shopping gallery due to open in
2008 in Bulgaria...
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100 0000000 that are added to the
28 properties it has in the country.
However, construction did not
start yet as building permits are
difpcult to obtain...
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For the next months, French
prm has planned to add 100 new
stores mainly in Eastern Europe,
a region in which it is already
present with 70 units in Poland,
20 in Hungary and a prst one in
Russia (Moscow)...
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00007 000 O00000X The operation
follows a successful test in Sassari,
Sardinia. This new store covers
5,800 sg.m and has a warehouse
space of 6,000 sg.m. It displays
more than 14,000 items. Traditional
offering (furniture, consumer elec-
tronics, electrical appliances) has
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been expanded by gardening and
DIY products...

Conforama entered Italy in 2000
and runs 16 Emmezeta stores and 2
Conforama...
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Europeis leading developer
and owner of outlet centers,
signed recently the same type of
agreement with B5 in Brandenburg
(Berlin, Germany) as it s
expanding across the region. It just
opened its 14" outlet center, the
3 one in Italy (Barberino next to
Florence). It has still to complete a
new one in Austria (Salzburg) and
one more in Naples (ltaly) over
the next 18 months. It also signed
an agreement of G 80 million
concerning the construction of
centers in Greece and has planned
its 17" unit in Yalou, east of Athens,
due to be completed during fall
2008 and covering 25,000 sg.m
GLA with 125 stores...
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It has 180 shops and covers
54,000 sgq.m GLA of which 2,000
sg.m is food and 9,000 sqg.m
leisure, with 17 restaurants and
1,600 parking spaces. Investment
of 0 290 million will be supplied
by Portuguese Sonae Sierra and
French Fonci re Euris...
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The American giant has
increased its store  number
concerned by RFID to 500, the
number of warehouses to 5 from
3 and its number of participating
suppliers to 300. In 2007, Wal-Mart
will double the store and supplier
count. In addition, the tag price fell
50 to 70% while the reader price fell
40% recently...
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Excluding discontinued activities
of France Printemps, whose sales
were down 5.5% in the 2" quarter,
PPR Group had revenues growing
by 7.7% to G 8.3 billion in the 1%
half.

The retail division, which
accounts for 80.4% of total sales,
registered same-store sales up
5% compared with 20.3% for the
luxury goods (+22.4% in the second
quarter). Retail, which includes
Fnac and Conforama, was favorably
impacted in France as well as in
foreign markets by the World Soccer
Cup.

Distance selling division Redcats
posted sales declining by 3.6% in
the 2" quarter and by 1.3% in the 1
half.

In the luxury goods division, all
brands grew strongly in 1t half. The
department store division of France-
Printemps has been sold recently
to a consortium led by Maurizio
Borletti, chief executive ofpcer of La
Rinascente from lItaly.
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of Buffalo Grill.

In addition, Kl®pierre has a prm
option of 30 new outlets, either in
the pipeline or under construction,
for a projected investment amount of
0 69 million and rent of 4.5 million.
Buffalo Grill expects to add 60 new
restaurants in France and in other
European markets over the next
three years.

In the prst half, Kl@pierre had
a net propt group share of O 78.5
million, an increase of 46.8%, and
rents growing by 19.5% to O 250.3
million. To June 30, its property
valued G 7 billion.
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Spanish clothing group, mother-
company of Zara, present in France
since 1990, has acquired 10 Bouchara
and 5 Eurodif stores totalizing 10,700
sg.m in Paris and in some provinces
from Omnium de Participations.
They will be renovated and adopt
various Groupis banners : Zara, Pull
& Bear, Massimo Duttié

Inditex Group is in full expansion
and grows while

2006 variation in opening 400 new

isthalf | actual terms (%) | Stores  annually
Fnac (furniture) 1,954.4 +6.1 worldwide. It ope-
Conforama (electronics) 1,458.4 +6.4 rates 2,895 outlets
Redcats (Mail order) 2,144.2 -1.3 in 62 countries
CFAO 1,113.6 +15.2 including 127 in
Retail 6,670.6 +5.0 France and sales
Gucci 978.9 +21.1 amount to O 6.74
Bottega Veneta 116.8 +79.2 billion (500 million
Yves Saint-Laurent 84.6 +17.2 in France) and
YSL Beaut® 274.9 +1.9 net propt to 803.2
Other brands 168.1 +25.2 million
Luxury goods 1,623.3 +20.3 ) .
Source : PPR Omnium,
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Shopping center property prm
Kl@pierre signed two agreements
with the Buffalo Grill restaurant
chain. According to the prst
agreement, it acquires the real estate
property of 128 restaurants and a
second agreement concerns the chain
development. These operations
will take place in two phases. They
will start by the acquisition of 66
restaurants, including 22 in full
ownership, for an amount of 0 140.8
million before yearfs end and of 62
more for 157.7 million over the end
of 2007. Both companies signed 9-
year commercial leases at the request
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owner of Boucha-
ra, Eurodif, Devred, Burton and
Maxilivres, belongs to the founding
family Lascar. The Group is strugg-
ling from competition led by
Zara, H&M and other retailers. Its
operating loss was O 27.2 million
in 2005 on sales of 521 million and
Maxilivres is under chapter XI
protection. Sale of these 15 shops will
cut their number to approximately
500 units including 83 Eurodif and
Bouchara soft home furnishing
units.
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If the Group of sporting goods =
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