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The bank took this decision while
it set up its pve-year plan growing
the total amount of its funding to O
3.9 billion ($4.99 billion) in 2010 from
3.7 billion this year. It also expects to
progressively cancel its loans to the
eight E.U new members as they are
increasingly able to pnance their
activities and projects without the
help of the EBRD.

Consequently, project funding in
these eight European nations plus
Croatia will fall to less than O 250
million, or 6% of the total, in 2010
down from 45% in 2001. As for
Russia, the amount will grow to O
1.6 billion, or 41% of the total, from
22% in 2001.

More funding will go also to
Ukraine, the Caucasus, including
Armenia, and Central Asian countries
such as Kazakhstan and Uzbekistan,
which expect to receive more than O
2 billion of loans, or 53% of the total,
in 2010 compared with 33% in 2001.

EBRD was set up by western
governments in 1991 in order to
help Eastern Europe countries and
former soviet states to convert into
market economies. It expects to open
two new ofpces in Russia and one in
Ukraine in 2006 and probably the
prst one in Montenegro.
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This expansion includes 14.8
million sg.m of new area in 2006 and
2007. Most part will take place in
Spain and Italy with nearly 2 million
sg.m new space each. Russia comes
next with 1.8 million sq.m over the
next two years according to Jones
Lang LaSalle.

In Europe, there is a trend toward
a comeback for town-center projects
in mature markets, mainly in France
and U.K. Italy is the only country
with a large number of suburban
projects due to a lack of opportunities
in protected urban centers.

In Russia, total commercial area
will double by 2007 and developers
are targeting 11 main cities. Poland
is also booming and will have 42%
more GLA space by the end of 2007.
Planned projects in this country are
larger than in the rest of Europe,
reyecting the greater number of
major urban centers. In the Czech
republic, the space is to double with
1 more million sg.m of medium and
small projects mainly. In Slovakia,
the stock will grow by 22% and more
in 2008 and beyond.

Germany has the largest schemes
of the mature markets with 1.4
million sq.m expected over the end
of 2007. Meanwhile commercial
space will grow by 20% in Italy.
Spain is set to have a similar growth.
Its economy is strong, demand
grows among international retailers
and rents are rising.
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city shops city shops
Rent G/sgq.m | Yield % Rent G/sgq.m | Yield %
Amsterdam 1,600 4.75 London 3,957 4.00
Barcelona 2,268 5.13 Madrid 2,304 5.13
Berlin 2,160 5.63 Milan 2,200 5.00
Brussels 1,250 6.25 Moscow 3,950 13.00
Budapest 1,440 7.75 Paris 5,950 5.00
Copenhagen 2,364 5.25 Prague 1,380 6.13
Dublin 4,060 3.00 Stockholm 1,180 5.38
Frankfurt 2,640 6.00 Vienna 2,160 5.00
Geneva 1,935 5.50 Warsaw 900 7.13
Lisbon 1,080 6.50 Zurich 2,900 5,00
Sources : Europroperty/Jones Lang LaSalle.Cushman & Wakepeld
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(Shopping center development...)
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Worldis second largest retail-
er is studying the Iranian mar-
ket and would open its prst
hypermarket in Tehran in 2007
through its Middle East partner,
MAF LLC (19 Carrefour in Saudi
Arabia, Emirates, Oman, Qatar
and Egypt). Up to fourteen stores
would be added in this country
over 2012. This announcement
was made by Frank Witek, CEO
of MAF LLC, to Retail News
Middle East, without giving any
detailé
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Dutch retailer has unveiled
sales growing by 8.6% to O
14.1 billion compared with 14.0
billion that were expected. This
good pgure is due mainly to
the rise of the dollar against the
euro, as Ahold generates 70% of
its sales in the U.S.A. Excluding
currency impact, sales were up
2.1%. Last March, it had cut its
forecast of net sales to 2.5-3%
down from 5% initially targeted
due to a stronger-than-expected
competition and cost pressures.
It had also revised its aim of
operating margin downwards
from 5% to 4-4.5%...
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It will anchor a shopping
center with several shops, restau-
rants and various services and
accounts for an investment of G
40 to 50 million. Auchan plans to
add 2 new stores a year; a total
investment of G 500 million.

Auchan is already present
in this country through MGV-
Distri-Hiper. It holds 30% of its
capital, the management and the
law prm Popovici & Associates
the remaining part...
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In UK, new space growth is
rather weak compared with the
years before with 800,000 new sq.m
but supply will increase between
2008 and 2010 once major urban
schemes will be opened.
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Belgian Group saw its net propt
growing by 19.7% to G 97.3 million
($ 125.8 million) in the prst quarter
of 2006 from G 81.3 million one
year before on net sales and other
revenues rising 11.3% to O 4.8
billion.

In the U.S, where the Group
generates 80% of its activity, sales
were high at US$ 4.1 billion, an
increase of 2.9% over the prst quarter
of 2005, mainly due to the good
sales performance of Food Lion,
stimulated by price promotions
and store closings by its competitor
Winn-Dixie.

In Belgium, Delhaizeis sales grew
din spite of a perce price competition
led by Colruyt and Carrefour,- while
focusing on fresh products, a strategy
that seems to be successful.
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Bulgaria, a country of 8 million
inhabitants, might become one
member of the EU over the next nine
months. With a growing economy
at the annual rate of 6%, it attracted
G 2.14 billion of Foreign Direct
Investments in 2004, an increase of
14.2%. In one year, foreigners grew
their investments in real estate
by 120% to G 216 million (cf.LLDI
November 2005).

German Metro, one of the prst
retailers that entered Bulgaria, has
7 cash & carry and its Praktiker
subsidiary 4 DIY big box stores.
Rewe operates already 18 large Billa
supermarkets of 2,000 sg.m average
space. It is ahead of Metro by sales
growing by 24% in 2005. German
Dohle Group has 2 Hit hypermarkets
and Kauyand has just opened its prst
big-box store in the countryds second
largest city, Plowdiw, covering 4,800
sg.m. First Kauyand to be located
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in Sopa will soon be opened and 4
more are already being built. Food
discount stores Penny, Plus and Lidl
are due to enter the country soon.

In addition to German retailers,
there are Ramstore stores of
the Turkish Ko- Group and the
Lithuanian supermarket chain VP
Market. VP Market expects to open
approximately 200 new units in all
major Bulgarian cities over the next
pve years. France is also present
with 4 outlets of the DIY chain
Mr.Bricolage and IntereX super-
markets (Intermarch®). Austrian
Baumax will soon be there.

Domestic chains are also expan-
ding : Bulgarian Technopolis, whose
consumer electronics big-box stores
look like the Metro Media Markt, is
developing at a fast rate : 11 units are
already opened and 4 more will be
added this year. Supermarket chains
Fantastiko and Familia operate
modern storesinand around Sopaand
Piccadilly in the harbour city of Varna.
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This shopping center, opened
in 1981, with G 735 million in sales
last year, is expanding from 108,000
sg.m to 130,000 sg.m. It now includes
230 shops, 40 restaurants, an UGC
multiplex (3,627 seats) and one
Auchan hypermarket (11,500 sq.m).
A Castorama DIY store of 10,000
sg.m will be opened there as well as
a 0shopping street6 set in the middle
of the center. Toys R Us will become
Europeis largest toy store covering
4,000 sg.m of space.

Thisexpansionand refurbishment
corresponds to the evolution of the
business district customers whose
purchasing power has grown. It
costs G 205 million. Fifty million
are funded by store operators and
155 by owners, Unibail, AXA, CNP
Assurances and Redevco. This
way, Les Quatre Temps should
become Continental Europeis largest
shopping and leisure center.
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During the three-month period,

French food retailer Casino posted =

































