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There are two Asian cities among
the top ten. According to NAI
Global, a network of commercial
real estate prms, oYoubve got these
old World, beautiful downtown
streets in Europe that are now being
transcended by the newer, rapidly
rising Asian Markets, such as Hong
Kong and Seoul.... The New World
is encroaching on the Old World in
terms of the most expensive retail
rents.o

Downtown retail is depned by
NAI as any commercial space in
the downtown area excluding in
enclosed malls.
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rank city $/sgq.m
1 Hong Kong 12,490
2 London 9,523
3 Paris 9,470
4 Sydney 4,680
5 Moscow 4,500
6 Singapore 3,507
7 Vienna 3,368
8 Dublin 3,335
9 Manhattan 3,120
10 Seoul 3,110
Source : Womenis Wear Daily
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To enter Turkey, GGP joined
joined his forces with German ECE
Projektmanagement KG, one of the
major builders of Europeis urban
shopping centers. Both prms have
formed a 50/50 joint venture, CURA
GGP Gayrimenkul Gelistrime A.S,
who aims to invest in property deals
and acquisitions.

First operation will include
Espark shopping and leisure center
covering 42,000 sg.m and located in
Eskisehir, a city of more than 700,000
inhabitants, whose construction
started in March and is due to be

completed by end of 2007. It will
include 150 shops and a multiplex
cinema.

GGP is already active in Latin
America and, more precisely, in
Brazil, a region in which it manages
assets as well as in Costa Rica where
it is building a shopping centre.
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The California-based prm, Pay By
Touch, which has pnalized a payment
system that makes consumers pay
for their items by scanning their
pngerprint at the checkout, is trying
to bring this technology to online
shoppers. It is ready to launch this
online service during this spring.
Customers will log onto Web sites
and register orders thanks to a
special device or a chip installed in
their computer.

This service was
a certain number of American
supermarkets which pay fees
per transaction to Pay By Touch.
Customers sign up for the program
while scanning their pngerprint,
register information of their credit
or debit card or their account and
choose an identipcation number.
Then they pay for their purchases
while scanning their pnger and
using this ID number. 2.5 million
consumers would have already used
this service.

The device will cost less than $ 30
and customers will pay the company
$ 20 a year for the online service.

Biometrics allowing to register
physical characteristics such as
pngerprints or irises to determine
one personis identity is increasingly
used to protect against thieves.

launched in
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(Investing in Central Europe...)

to these European countries. Being
members of the European Union
has given some of them a greater
stability and popularity to investorsi
eyes while pushing yields down and
reducing risks.

Approximately G 5.8 billion ($ 7
billion) were invested in real-estate
operations last year in Bulgaria, the
Czech Republic, Hungary, Poland,
Romania, Russia and Slovakia,
which is a 38% increase from G 4.19
billion the year before.
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operations in Romania and Russia
this year and is acquiring 3 shopping
centers in Slovakia, in the cities of
Trnava, Poprad and Trencin.

The Austrian property Meinl
European Land is another investor
in the region. It is interested in
Ukraine and in March it bought 4
shopping centers in the Moscow
area anchored by the German
Metro, which account for a total
value of G 400 million. Metro,
which currently operates 25 stores
in Russia mainly in
the capital and Saint

variation 2004/5 | inmillions G | Petersburg, tries to
Russia 159.39% 235.37 expand more. In all,
Poland 95.24 2,919.56 Meinl has invested
Czech Republic 8.77 1,167.85 so far G 2.6 billion in
Hungary 7.19 1,041.44 real estate deals of
Slovakia -25.93 240.00 the Czech Republic,
Romania -28.21 167.70 Hungary, Slovakia,
Source : CB Richard Ellis Romania, Russia,

The Czech Republic, Hungary
and Poland account for 85.6% of the
total investment including 48.7% for
Poland, 10.5% for the Czech Republic
and 17.4% for Hungary. Slovakia
and Romania have less attracted
investors in 2005 than in 2004 due
to a lack of available assets for sale.
Investments in ofpces accounted for
44% of the total transactions in the
region and retail for 39%.

As for 2006, the question is will
there be enough available assets to
satisfy investors demand? According
to CB Richard Ellis, investors would
have pxed at around G 20 billion the
investment amount in these regions
this year from 12 billion in 2005 and
6 billion in 2004. On its side, Jones
Lang LaSalle estimates that O 175
billion of real-estate deals could
happen in Europe in 2006 compared
with 156.3 billion in 2005.

Prime yields of best properties in
both regions continue to scale back,
sometimes highly, in ofpces and
shopping centers. In Prague, they fell
to 7.75% at the end of 2005 from 9.5%
in 2003. This decline has reduced
the gap, without eliminating it, with
Western Europe where ofpce yields
are around 4% to 5% and retail 5.5%.
Butyieldsare generally higher in risky
countries such as Russia with 13%.

GE Real Estate invested $ 350
million in these countries last year.
While it still concentrates on the
markets of the Czech Republic
and Poland, it expects to close its
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Poland, Latvia and Turkey &
Other investors are also attracted
by the same region including the

British Catalyst Capital EM and
Austrian Immopnanz Immobilien
Anlageneé

Source : The Wall Street Journal
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- 16,000 sg.m GLA on two levels,

- 60 stores including Fnac, H&M,
Zara, a Match supermarket,

- investment : G 51.8 million,

- G 4.6 million of net rents will be
generated in one full year,

- trading area : 420,000 residents,

- La Lettre de la Distribution Internationale -

parking spaces under the shopping
centre.

This operation represents the
35" investment in urban renewal
programs by Kl®pierre, who is the
owner of 332 shopping centers in
10 countries of continental Europe,
representing a total value over O
6.50 billion.
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I The worldis second largest
retailer after Wal-Mart saw its sales
in the three-month period through
March 31 hit G 20.421 billion, an
increase of 8.3%, at current exchange
rate from 19.58 in the same period in
2005. These pgures do not include
sales of its South Korean stores being
sold but they consolidate Hyparlo
from March 1. The Group is now
ready to register a better growth in
2006 led by an aggressive expansion
strategy.

In France, which weighs for
almost 50% of the activity, Group
sales were up 5% to G 9.69 billion,
while hypermarkets edged up 2.7%
and supermarkets gained 3.2%.

In the rest of Europe, sales grew
by 6% to O 7.61 billion but only
Spain was up 2.5%

In Latin America, improvement is
still on and sales rose 8.9% to O 1.66
billion. Argentina and Columbia are
very dynamic countries due to new
store openings.

In Asia, sales gained 10.1% to O
1.44 billion at current exchange rate
led by Indonesia but same-store-
sales were down 0.6%.

_S8gec® takes in charge the OO0000DIIOIOO0OOI00I000TOO0]
management and the |ea5ing of 0omoooDirooonoooomoooood
G million 2004 2004 pro forma (1) 2005

sales 989.0 1,100.1 1,278.7
EBIT 25.3 28.5 29.6
EBITDA 26.5 29.8 89.1
Net income Group share 14.2 13.1 64.3
Cash yow 29.2 31.3 37.1
Net investment (28.1) (42.6) (133.2)

Source Hyparlo (1) 100 % of Romania integrated by not the auto-center activity

the centre for Kl@pierre, its mother-
company who owns the centre.
Place diArmes is part of the urban
renewal program oOValenciennes
20076, launched by the city, and of
the development operation, which
will include 140 lodgings, 1,800 sg.m
of ofpce buildings and almost 830

R0

In France, EBIT was down 26% in
a difpcult environment. Net income
includes the sales-gain from two
hypermarkets sold for an amount of
G 49.1 million net of tax.

In Romania, EBIT doubled to
G 12.8 million and net income was
positive.



(Hyparlo...)

Following the purchase of Hy-
parlo by Carrefour, the worldis
second largest retailer owns directly
and indirectly 93.9% of Hyparlo
capital and 96.9% of the voting rights.
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The group expects to increase
its expansion outside of France
and is looking for partners to enter
North America and England. For
the time being, it is present only
in six European countries with 160
stores including 125 in franchise :
117 in France, 28 in Belgium, 2 in
Luxembourg, 2 in Switzerland, 4
in Spain and 7 in Germany. Group
sales grew by 14.1% to G 34.3 million
in 2005 and franchise sales were up
3.7%to G 131.7 million. Consolidated
operating income (EBIT) was up 32%
to 1.6 million and net propt rose
37.0% to G 1.072 million last year.
Troc de lille is 75% owned by
the founding family Boudier, who
might enlarge the capital. This
activity represents 15% of the sale or
return market. 75% of its assortment,
includes furniture, but items such as
computers might also be part of it.
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Europeis third largest food
retailer, active in 13 foreign countries,
has increased its investments
from G 838 million to 1 billion to
fund its reform projects : 220 new
stores will be opened in Central
and Oriental Europe including 120
Billa supermarkets and 100 Penny
discount stores. The retailer aims
to increase its sales share outside of
Germany from 32% currently to 60%.
Hence its focus on expansion abroad.
It thus follows a totally different
strategy from its competitor Edeka,
which prefers concentrating on the
domestic market.

Rewe has chosen Oriental Europe
where its sales grew by 15% in 2005
mainly in Russia. It has been active
in this country through a joint
venture with the local Marta Group
since 2004. Rewe has decided to

reinforce its presence in this market
while buying 15 Prodmak and
Grossmart supermarkets, which
should help it to grow its local sales
by half immediately and to increase
its network by one hundred outlets
over the next two years.

In Germany, Rewe decided to
open 140 new supermarkets and 120
Penny discount stores and to close
154 supermarkets.

The Group is now conpdent that
gathering its 2,600 supermarkets
under the same entity should
contribute to grow its sales. Process
is on and this autumn QO 40 million
will be invested to change MiniMAL,
HL and Toom brands for Rewe.

In 2005, Rewe total sales grew
by 2.2% to O 41.7 billion (including
29.9 billion in Germany, up 1.5%)
and EBITDA by almost 2.2% to 1.1
billion.

Rewe is a member of the new
alliance of independent European
retailers, Coopernic, launched last
February, gathering groups such
as Centres Leclerc (France), Coop
(Switzerland), Colruyt (Belgium)
and Conad (ltaly).

Source : Lebensmittel Zeitung
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According to the German
federation of DIY retail chains,
stores of 1,000 sq.m of sales area
and over increased their sales
last year by 1.4%, which is quite
fair considering the stagnation of
the global retail market. But the
sector suffered a decline of same-
store sales of 0.9% due to a highly
competitive environment and an
oversupply leading to permanent
price cuts.

- La Lettre de la Distribution Internationale -

According to this ranking by
D2hne Verlag, two prms expanded
last year, Bauhaus and Hornbach.
Three only, Hornbach, Bauhaus
and Praktiker, registered a real
sales growth. As foreign sales were
included, Praktiker was able to
register a 4.5% rise. On its side,
Bauhaus improved its sales by
6.7% and Hornbach by 8.3%. Both
expanded at home and abroad.
Hornbach even expects to add 35
new stores over 2010 including 20
outside of Germany.

Obi is also ready to expand even
if it suffered greatly last year due to
its withdrawal from China whose
impact was visible in its accounts.
New stores in Germany and in
Russia should contribute to improve
its situation and 100 new outlets are
expected to be opened by 2010.

Toom, the DIY division of Rewe,
has no means to maintain its plans
and suffered a 4.7% decline of its
sales last year. A collaboration with
the building material specialist I&M
might help it to improve.

At Edeka, Marktkauf DIY stores,
a subsidiary of its Ava subsidiary,
could maintain their sales but some
stores might be closed mainly in
Moscow.

As for Metro, Germanyis largest
retailer, it raised G 484 million ($
585,8 million) from the sale of its
stake of 40.5% in Praktiker. Funds
will be used to cut its debt and
pnance expansion. All told, Metro
will have sold 25.3 million shares for
atotal of (494 million, 10 million are
for paying bank fees. Through this
operation, Metro is able to focus on
its core activities, food and consumer
electronics stores.

Source : Lebensmittel Zeitung
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rank company 2004 sales 2005 sales growth
(G bil.) (G bil.) %
1 Obi 5.20 5.20 +0.0
2 Praktiker 3.35 3.50 +4.5
3 Bauhaus 2.67 2.85 +6.7
4 Hornbach 2.40 2.60 +8.3
5 Zeus 2.35 2.24 -4.7
6 Rewe 1.61 1.56 -3.1
7 AVA 1.06 1,06 0.0
8 Globus 0.87 0.87 0.0
9 Max Bahr 0.82 0.84 +2.4
10 1&M 0.66 0.67 +1.5

UAC0 )

Source : D2hne-Verlag
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